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Why use Email Marketing?

Email is nearly 40 times better than Facebook
and Twitter at obtaining customers.

73%0 of businesses think email marketing is a
crucial part of their marketing campaign.

20% of businesses say email is a primary
revenue source.

74%0 of businesses believe email will produce a
Return on Investment in the future.

Over 60% of marketers said they have increased
their email marketing budgets in 2015.
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The 3 most important factors of an email -
1) 79% said content and design.

2) 74% said campaign management.

3) 74% said contact management.
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Who reads your Emails?

48% of emails are opened on a mobile device.
However only 11 percent of emails are
optimised for mobile...

69% of mobile users will delete emails that
aren’t mobile optimised.

649% of people say they open emails based on
the subject line alone.

729% of people are like to share useful or
interesting content via email. Especially if it is
made easy for them with a share
button.

Most people open their emails between 10am and

~ 4pm (during the standard working day).
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<5 EMAIL MARKETING STATS 2014

A compilation of facts & figures about good old
email marketing to help with your business - @

There are more than

9 1 % of tonsumers

chack their email ance 2 day
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commercial messagesamonth 3 2/ b|”|0n
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email accounts

_m Email ad revenue reached _n Email audience

Email usage m_ -ulgmhm- 2. 42 bl“lOﬂ
A $156 million )
y 201 Purpose of email marketing

in 2012
50/ of online consumers UK brand marketers s3y is
Q use email
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_m Reading emails
a 64 / decsion-makers Return on emarl marketing m_

’ read emails via mobile devices
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LEARN MORE,
EARN MORE!

Pillsbury® Biscuit Training Opportunities

Click on the links below for special Pilisbury® Biscuits are
greal for every day par,

pi”SbUl’Y” Biscuit training materials. every menu, every table!

Save up to $6 per case of

poweprlnt Tralnlng Pilisbury® Biscults, (affer robafo)

Video Training Camp Operators can save

up to $1250. (after rebate)

Camp Spiff - $1 per case (affer rebate) Be sure to share these
click to download savings with your operators.

www.timetochange.ir
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http://mailchimp.com
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( Features Pricing Suppon Blog More m Login
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constantcontact
http://www.constantcontact.com/index.jsp
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® +1781-482-8911

Constant Contact 27

Marketing success starts with Toolkit.

Email marketing, and everything else you need. In one easy place.

or Buy Now »

Start with email marketing or go beyond the inbox with Toolkit.

= RoBEDAE

Email marketing Email and more
Send and track beautiful, professional- Connect to your customers with email,
looking emails. events, surveys, promotions, and on
Facebook.

Tell me more Tell me more jﬂ@ﬁ

4 login

g'(')‘v L

78



Campaigner

http://www.campaignher.com

Sl b b T e O 090 ¥ sl astus ol ¢yl
Ju8 3l gie Lass ol polis .2iSke a3l Loy a5 T (sla dwls 5
Dbl ALbIS | gu yiwd el Ll soles L 9T 39,3

23 enygiie bl alaa Jl 53,5 5 b jseT oo a3l

79




L1 www.campaigner.com

Join Webinar | About Us | Coniact | Support | Resource Center | Biog | Login
< campalgner
EMAILSINTO R 1-866-358- 6355
Beginner Professional How It Works Pricing Solutions Search Campaigner

Create, Launch and Track
Email Marketing Campaigns

» Target segmented lists to achieve higher ROIs

» A/B split test to send the best results

» Leverage automations for your drip campaigns
Oampalgner
LEARN MORE START TRIAL NOW

Beginner Help Professional Links What's New at Campaigner?
» New to Email Marketing? » Advanced Features » Campaigner Wins Stevie Award for Qutstanding Customer
» How Much Does it Cost? » Pricing Sefvicel

» Infographic: Fall into Marketing Success

S campaigner :
EE_ R b £330 START YOUR FREE NO-RISK TRIAL NOW!
dg : £33

No setup fees. Cancel anytime.
Free 24 /7 Customer Support

How Campaigner Works How Campaigner Works

Foar Naminm v For Deafrmminm=la
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dotMailer

http://www.dotmailer.com/
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http://www.dotmailer.com/

Email Marketing.

Evolved.

Simple and fast, powerful and sophisticated - the email marketing

automation platform that transforms your vision into reality.

This site uses cookies to improve your user experience. By Using this site you agree to these cookies being set. To find out
mare See our -

82
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https://www.mailerlite.com/ir/

http://mailer.karzar.ir/
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C & https://www.linkedin.com

. N Email address Password Forgot your password?
Linked [[4}. | =

Connect, share ideas, and discover opportunities.

Get started - it’s free.

Registration takes less than 2 minutes.

First name Last name
Email address

By clicking Join Now, you agree to L iin's User Agreement
Privacy Policy and Cookie Policy

Join now

Find a colleague: A | search |

Linkedin member directory: abcdefghijkimnopgrstuvwxyzmore Browse members by country

® Y
LI PR
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C | & https://www.linkedin.com/profile/view?id=2676
= ™ 2

Profile Connections Jobs Interests Business Services Upgrade

Make your profile stand out with a custom background
Try an image that represents your school. profession, or cause you care about.
Recommended size: at least 1400 x 425 pixels @

People You May Know

sasan jafarnia
e marketing at eLearning Center of Iran TVTO

Iran | Design >
elLearning Center of Iran TVTO
sabziran agriculture institute AliM 205
emamreza mechanical designer
Connect -
Complete your profile Edit | » ) 81
[ irfinkedin.com/publ/sasan-jafamia/75/754/762/ Contact Info

Background

@ Experience
e marketing
eLearning Center of iran TVTO

==t T 2 o

—
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C' [ instagram.com <7 @

. (]VlbtaglulM A Login

Capture and Share
the World's Moments

Instagram is a fast, beautiful and fun way to share your life
with friends and family.

Take a picture or video, choose a filter to transform its look
and feel, then post to Instagram — it's that easy. You can

4299 likes
jayzombie
o

even share to Facebook, Twitter, Tumblr and more. It's a

netimes you just gotta buy
ar full of beautiful

new way to see the world.

yourse!! a
afarmgirllios

tyleraldrich Anc

Oh yeah, did we mention it's free?
# Download on the GET IT ON
&5 App Store P> Google play

ABOUT US SUPPORT BLOG PRESS APl JOBS PRIVACY TERMS
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C' | & https://www.diigo.com

d I lqo About | Bleg | Twitter | Tools | Sign up ‘ Sign in

Better Reading
Better Research

Better Sharing

Get Diigo Now. Free!

Diigo is a multi-tool for
knowledge management

PR 3
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C' | @ https://www.diigo.com w7 B

About | Blog | Twitter | Tools | Signup | | Sign in :

Too Much To Read?
Information Overload?

Get Diigo Now. Free!

Diigo is a multi-tool for
knowledge management

RIS =57 |
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&« C @ https://disqus.com w @ =
” - n ﬁ-——ﬁw— e 5 g g F
1 & I
{ ¥ -‘;; & “-F;_"'_
For Websites Using Disg U f /A dd ‘*1:7- to Your Site

-

“Cats have soft fluffy hair you can pet and not
. be creepy.”

\\
\ \ from Elisa
‘\\\\ v

15 comments 12

d v
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&~ C [ www.slideshare.net

sasan, create a fun look back of your professional journey

in | GetStarted

Today's Top SlideShares

The 7 Awesome Ways GoPro
WINS in the Sharing Economy oty gt sung | B

behavior by using fr—
Swrvey Monkey Audience Se—

CREAX

Graham Brown (mobileYouth) SurveyMonkey wEAA
7 Ways GoPro Wins in the Sharin... What Holiday Shoppers Want Today 10 Things That Only Existed in Sci...
991 views ® ~ 1.NA3 views ® 2 ~» 1 283 views ® 2 ~» =
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Which Social Platforms Are
Most Important?

Named Most Important... Other Findings...

. 89% of B2B
1.LinkedIn 2.Facebook gl

Facebook

B2B marketers
are also

3. Twitter 4.Blogging

N focused on
Google+




Named Most Important...

1. Facebook 2. Twitter

O
N

m 3.Blogging 4.LinkedIn

Other Findings...

97% of B2C
marketers use
Facebook

B2C marketers
are also
focused on
YouTube,
Pinterest, and
Instagram
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PINTEREST

SOCIALSITE

THATISALLABOUT m

DISCOVERY

LARGEST

OPPORTUNITIES

i

docon, O/ diy

e +
e

fashisn,

USERS ARE:

17%
MALE

83%

FEMALE

20

® MILLION

s  ACTIVE USERS

TWITTER

MICRO BLOGGING

SOCIALSITE &

- THAT LIMITS EACH

i 14

CHARACTERS
LARGEST

PENETRATION

o

BUT SPREADING
SLOWLY AND STEADILY

FACEBOOK

SOCIAL SHARING
SITE THAT HAS

1+BILLION

USERS WORLDWIDE

5,700 TWEETS

' HAPPEN |
EVERY
SECOND

v 241

. MILLION -

ACTIVE USERS

LARGEST

OPPORTUNITIES

&

COMMUNICATING WITH

CONSUMERS

IN A NON-OBTRUSIVE WAY

USERS
Siaie 2%

1 MILLION LINKS

EVERY 20 MINUTES

f

1+

BILLION -
ACTIVE USERS

INSTAGRAM

SOCIAL SHARING
SITE ALL AROUND '

PICTURES

AND NOW 15 SECOND |

VIDEOS

MANY BRANDS
ARE PARTICIPATING

THROUGH THE USE OF '

J HasTas

AND POSTING

PICTURES %
CONSUMERS |
CAN RELATE T0

MOST FOLLOWED

BRAND IS

NATIONAL

GEOGRAPHIC

= 200

MII.LION

ACTIVE USERS

i 540

4
@ @

GOOGLE+
SOCIAL NETWORK

BUILT BY GOOGLE
~ THATALLOWS FOR |

BRANDS

ano USERS |

TO BUILD CIRCLES

NOT AS MANY

BRANDS |

ACTIVE,
BUT THE ONES THAT ARE

TEND TOBEA

GOOD FIT wmia |
GREAT FOLLOWING

95-35 5 |

~ ARE THE MOST Y

ACTIVE §

MILLION *

ACTIVE USERS |

LINKEDIN

BUSINESS |
ORIENTED

SOCIAL NETWORKING SITE

BRANDS THAT ARE  £3
PARTICIPATING
ARe CORPORATE

@BRANDS

GIVING POTENTIAL AND
CURRENT ASSOCIATES

APLACE T0 NETWORK
& CONNECT

-
’ \
" - e

POVERS g, .

50% orHe
WORLD'S HIRES

in 300

MILLION

USERS



As a small business you have a limited amount of resources. Don't spread yourself thin trying to make an
appearance on all the social networks out there. Find your audience, match your brand and pick the best fit(s).

Facebook
A central hub for brand
news, users can create a
fan page to share pictures,
status updates and events.

Dffers an easy way for

brands to engage with

users and comment on
activity or updates

DY aes 2534
R ages 3544
ages 4554

Fastest growing
demographic on both
Facebook and Google:

51% male

430 female . |9 ®

|
|
|
I
1
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|

Twitter
A microblogging service,
twitter lets users send
140-character updates

Great for news and

customer questions — the

fastest way to share and

engage with consumers in

real time

| G1% male

|
|
|
|
|
|
|
|
|
|

\
390 female

BT s 259

The fastest growing
demographic is on
@twitter is the 5564
year age bracket.

‘Where's your targel audience?

Pinterest
A social bookmarking site
where users collect and
share photes of their
favorite events, interests
and hobbies.

The third largest social
networking site, Pinterest
helps spread visual
content quickly

840p

female

16% male

L—o

LinkedIn

A professional network
that lets users connect
with top industry
influencers

Agreat place to find

' likeminded professionals,

discuss trends, search job
boards and network

310k female

T19% are over 35

Two new members
join every second.

YouTube

The go-to site for video on

the web

Dominated by user

generated content, video
clips, musical artists and
micro-bloggers, youtube

emphasizes "channels” for

branded content

Reaches more

U.S. adults
ages 18-34

than any

cable
network

Instagram
A mobile photo shanng
app which lets
users share on Twitter,
Facebook, Tumblr and
Flickr

Recently introduced brand
promoted posts

68% female

32% male

Over 90% of
users are under
the age of 35
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What's best Jor your business?

Best for Brick
and Mortar

Brands that advertise fast
moving consumer goods
tend to do well on
facebook, running contests
and promotions

I

35% of Facebook Fans like
a page so they can
participate in contests.

Best for News &
Instant Updates

A go to for news — 83% of
users report seeing
stories on twitter first

It’s the quickest way to
gather feedback
Brands use twitter to
generate discussion

Best for
Lifestyle Brands

On this sharing network
18% of content
engagement on Pinterest
is driven by brands, 829%
by community.

&

47% of US. enline
consumers made a
purchase from Pinterest
recommendations

Best for B2B
Communication

This rapidly expanding
network is a b2b dream.

o)

Discussion and groups give
professionals a place to
discuss industry trends.

Daily users are less active,
so keep your contests and
questions to the more
popular social media sites.

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|

Best for
Video Sharing

If you've been putting off
adding video to your
strategy, now’s the time to
giveitago

¢

Start with small with
simple five-minute videos
explaining what your
company does or
mtroducing your team

Best for Fashion

& Entertainment

Show off exclusive items
and new crealions

g

This is an attractive
platform for apparel,
entertainment, and media
brands focused on the
18-34 demographic.
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General Tips for Getting Started

Set Goals

Increase your chances of success by setting goals. Example: Increase in social media presence in 3 months.

Measure what works
Pay attention to what works for you on each platform. Get the most shares on pictures? Great, create more similar content.

Connect!
Social media is all about connecting with your customers. Comment, answer questions, and engage your users whenever possible.

Keep it simple
Keep 1t short and sweet online. Don't overload your customers with information. Use compelling visuals.

Cross promote
Build brand strength by uniting with others.

Manage it all

Remember, social media is 24/1. Make sure you have someone ready whenever you may need to respond.




Social Media Site Comparison - Business / Brand Marketing

Main Industry
Impact

Social Media
Site Focus

Company
Brand
Presence

Viral Brand
Exposure
Opportunities

Impact on
Website
Traffic

Advertising
Oppeortunities

in

8+

]

You
[ Tube}

B2C B2B B2C B2B B2C B2C B2C
Sharing of Sharing of Sharing of
Sharing of news, | Sharing of news, compary and Sharing of news, | informative and interesting
content, stories content, stories industry content, stories entenaining products f
news/discussions videos websites
Company Pages
Profile Page / Froducts anq Brand Channel
Facebook Recommendation
. Enhanced Profile Google+ Page and Custom Boards
Business Pages Page s Industry or Brand Channel
g Networking
Groups
"Likes" or
" " Shares, :
Likes™or Re-tweets of Comments on Comments, +1's | Subscribe and Likes,
Comments on Follows Mewss, Sroup and Add to Circle . Share Activity Commants,
Content Discussions or Repins

Company Follows

Activity

Direct links from
content posted;

Direct links from

Direct links from

Direct links from
content posted -
Google+ Activity

Direct links from

Direct links from

eCommerce content posted content posted Infi G | content posted content posted
Store Apps nfluences Google |
Search Results
Promoted tweels
iar(;?rﬁzfnk :is Promoted Trends Video Ads
FPromoted Linkedin Ads nia Reach Ads nfa
Sponsored ;
Stories Accounts Display Ads
Enhanced Profile
117
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@ StumbleUpon

social media
marketing

«facebook

Your — YUU /-

Website 5

f delicious |

mespace.com
» place fer Priengs

whoisgregg.com

All rights reserved. & 2008 Gregg Hilferding
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. 6 Elements of
| Social Media Strategy
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want,

yeu can do whatever you

-Jackie



Best [Imes to Post
on Social Media

0000 ¢ -

12am 200 400 600 800\ 1000 12pm 200 400 &0 800 1000 12am

124 3



/| | \ .
| | | | Il
Facebook Fast Fac:ts
=751 million people use Facebookﬂﬁoblle
- 80% of mobile users check tﬁeur phones early ;
| each morning /’/ \ ?/
| -People are not likely to check Facebook QUn ng/work hours

5| - Facebook insights reveaf the best times to\‘a,ddress your audience

best%»mes«f‘weekdays 6-8am, 2-5pm
worst times: all weekends,. | ,Opm -4am .

12am 2000 400 600 800 1000 12pm 200 400 600 800 1000 1Zam




Twitter Fast Facts:
~—=Unlike Facebook, Twitter engagement goes up 30% nds compared to weekdays

Quick Tips:

- Short tweets are more likely to receive engagepent than tweets dver 100 characters

\
- Ask for retweets and you will be far more likely to be retweeted
- Use two hashtags on each tweet far best results

best times: 1-3pm
worst time %Spm 8am




Google+ Fast Facts:
—~As with all posting, nightime posts will pgﬁoer the worst by far

- Analyze your Google+ page and your alidience'to determine the best time for you for
" bestresults f

/

L

w /
best times:ﬁa#] lam
Worst times. 6pm-7am. ‘ '

12am 20 400 &00 800 1000 12pm 200 400 600 800 1000 12am




| inkedIn Fast Facts:

= LinkedIn is most often used rig ht/tSe re and right after work hours /lz

- Tuesday and Thrusday typlcalt)/recelv the most social media tra fro busmesspeople

/ \

/ 7
best times: 7-8 30am\/5 6pn‘{
worst times: Mon and Fri,

12am 200 400 600 800 1000 upm ’fOO 400 60(.! 903 1000 tZam

I - Posts during work hours recelve less traffic
\
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Pinterest Fast Facts: —
- Pinterest appeals to the home decorator, ga\ty pla nner hanr styhs\t, and other DIY/Bersons

- The average Pinterest visit is over 16 mingtes -Yhis rnakes the aver%ge Visit dumcuon lcx{ger

N

than almost all other social media /( tes

’
/

o

r
/

pesttimes: Sat omlng 2-4 & 8- 11pm
worst tifnes: 5-7pm, 1-7am

12am 200 t‘AOO 600 800 1000 12pm 200 400 600 @00y 1000 12am




Blog Fast Facts:
—Blogs do best when posts are made regularly and consistently - For best results, post once
per week, on the same day every
= Research your audience and time
- Post links to your blog posts on

best times: ,Fri,and Sat at 11am
worsttimes: 11pm-8am .
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“IF 1IT'S IMPORTANT TO YOU,
YOU WILL FIN[l H WHY

.\sv‘ »
. ..;?,

FNOT. YOU WILL FIND AN EXCUSE”
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SOCIAL MEDIA CHECKLIST / v2.0

FOR BUSINESSES
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Find and “Like" 5 new pages

Post about 2

interesting topics |

related s Update our company page status daily :
our business .

[ﬂ] Ask people to comment, like, or share posts




Re-tweet 2 interesting
tweets a day ~ 3

Send at least 3 new tweets daily

- Business related - Fun & interesting Follow 10 new people
- Promotional - Circulate our blog posts per week

Pro Tip: Add #hashtags so your posts appear in trending topics

° Update our Connect with 3-5 new
Linked 71} T pepieparves

Foll 2 -
3 e Ask for 1-2 recommendations @
compames per week -

Pro Tip: Post relevant blog posts in groups in which you belong, and ask for feedback
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:

GO gl€'+

Share content at least twice a day to our
personal Google+ profile & company page

@ Add 5 new people to Pro Tip: make sure your posts are set to "Public” to reach

our circles each week maximum users/search

Host a monthly Google+ Hangout session for a

=gy Offer a Google+ Hangout
[ topic in our industry*

session for a related

topic in our industry * Use Google+ Events to publicize it
Pinterest Adg  Avours
’ o Each month, post product images At tnem:boaid ‘
: that contains
iy and examples of our work from lenstid
r company website as pins o e Doy ik
3 IC’U 4 E ; o g pins each week Always use
EEEE =
. . R . descriptions |
Follow 5 new interesting and inspiring pin boards 2 & board titles

each week from other users related to our field
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Pro Tip: Keep the videos relevant to your industry, but don't forget to sprinkle in some ¢

| . . . - | LT
E Plan a video that showcases an area of our businesses expertis

=88 Have video capability at special events our company hosts or

attends each month. Ask for brief interviews to post to YouTube

‘A:
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* BEGINNER

—— |

I Minute

Do you have pending LinkedIn connections?

A common misconception of Linkedin is that you should only connect with
people you know, or people you want to do business with right now.

Linkedin can be used in many ways [promote events, recruit new staff,
support your sales process and much more] so why limit your connections?

3 Minutes I Minute

Linkedin will continually prompt you to
Whether you know your new connect with people you may know.
connection or not, it is always good to Aim to connect with at least one
thank them for connecting with you. person per day, and your network will
If you havent met before this could be be thriving in no time.

a good time to share a piece of c
content that you think they would find - -

useful, or to tell them a littie bit more
about you.

Click Accept.

Click on the Send a message link.

Write your message (change the

subject if you wish). o

People You May Know can be found
Click Send Message. on your Linkedin page




3 Minutes

This includes all potential leads or current
connections who have recently viewed your
Linkedin profile. These people may not be
sales leads, employees or your employer,
but they may be in the future!

Connect with Michaei P x

Michael P.

M Michael just noticed that you wewsd my Linkedin
profile | wark in socal media and would low to
connect

Selna Power

Send a customised message to
acknowledge that you've noticed
they have viewed your profile.

Explain what value you could add
to the connection.

2 Minutes

If you have written a recent blog post, add
it to your profile. By doing this it won't
decay in your newsfeed.

Edit your profile.

Go to Background.

Click

Add a link or upload a file,
Share with relevant Linkedin

Groups that you are connected
with.




3 Minutes

If you think getting your content featured on Linkedin Today is like seeing a
unicorn, then think again!
Reach out to the Business Development team at Linkedin and share your
content with them. Email them on

IMPORTANT: There are a couple of things that Linkedin will look for when
choosing to publish a piece of content:

» Have you included a LinkedIn Share button on your site?
Have you been sharing your content with your LinkedIn connections?

I Minute

Imagine you are at a party and someone
from your network of friends is telling you
about their recent job change or a blog post
they have just written. The normal reaction is
to comment on what they are telling you
about... the same applies on LinkedIn!

Choose someone in your network and
comment on their status or some content
they have shared... at least one a day!

I Minute

This is the perfect time to connect with
someone that you haven't seenin a
while... invite them for a coffee!

Linkedin is a great tool but you cant always
land that deal without meeting in person.

Heading away on a business trip? It could be
the perfect opportunity to catch up with
someone from your network who lives in

another state.
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«d - .

- 65%

65% of people are visual learmers,

& How to Use o °
o« Colours InYour Visual

Social Media Strategy

«d - .

92.6%

When making purchases 92,6%
of people make decisions based
on the visual factor.

«d - .

People Prefer Visuals |

¢
.

-
Commants Phatos

53%

Photos on Facebook get 53% more
‘Likes' and 104% more comments,

Visuals Dominate Social Media

4

Regular Tweet Images

150%

Images on Twitter get 150%
more retweets,

.;,.._.159 " .



The Influence of Colour

8OOA) g® ®p g® ®p
Brand recognition increases mj mé@
by 80% with colour. Get the Get the
Whitest Smile Whitest Smile
42% e . .
Colour is the main reason Ads that are in colour get read | : ' ; :
for buying a product up to 42% more frequently
according to 85% of than the same ads in black
shoppers. and white.
&
How to Share the Right Colours
A 4 4 on Social Media
) By Region
The world’s favourite colour is blue. 40% of people worldwide picked
blue. The second favourite colour varies from country to country.
America’s second favourite In Portugal it is white.
) ) ] colour is Green,
Favourite colours will vary from one region to the other. Depending

upon your target region whether it is a city or a country or a continent,
pick its top favourite colours and use them.



@ 3y Gendet .

Men and women prefer different colours, so depending upon your
audience pick and share colours they like.

Men'’s Favourite Colours Women's Favourite Colours

57% like blue 14% like green 35% like blue 23% like purple ' '
O .
d d People at different ages prefer different colours. It also varies according

9% like black 144 ke green to the gender. So choose the colours you share wisely.

d »  0-18Years 19-24Years @
| @

59 9 ¢

Boys prefer the colour green Men prefer the colours green
while girls prefer purple. and blue whereas women
° prefer green.
25-69 Years 70+ Years i
Both men and women prefer Men prefer the colours red and

the colour blue, blue while women prefer red.
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By Social Media

See what works on the specific social media you are using to reach
your audience. Different colours drive more engagement on different
networks. What works on Facebook might not work on Twitter and

what works on Twitter might not work elsewhere.

® Pinterest Vs Instagram
24% More Likes

2x More Repins

Reddish orange images get
2 times more repins than

3.25x More Repins

Images with multiple dominant
colours get 3.25 times more
repins than images with one

Images with blue as the
dominant colour generate
blue ones. 24% more likes than images
that are primarily red.

17% More Likes

Images with one dominant
colour receive 17% more likes
than ones with multiple

dominant colour. dominant colours.

By Aim and Audience Preference

One of the most important factors to take into consideration while
choosing colours is the aim. Audience preference plays an important
role too. Focusing on these two factors will help you achieve the
outcome you are looking for.

50% Off
Today

Red is great for images

that display sales,
discounts and offers.

4

Pink would work great
for images that target
feminine audiences. It
represents love and
romance.

What's Your Favourite
Ice Cream Flavour?

The Perfect Gift

./

Blue is perfect for images Black is great for
targeting large audiences representing images
asitis liked by most people.  that stand for luxury.

-
wy

Look Into My Eyes
S 0
Orange represents Green represents nature
excitement and warmth and wealth. Green
and therefore images with coloured images are
this colour can be used to perfect for audience that
gather attention. value ethics.
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The Most Popular Words on
Social Media
And How to Make the Most of them

Y = ey Y= rayv % I
K¢ S RIS S . K¢ S RIS S ‘ K¢ S RIS S
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Facebook

#2
Facebook

facebook

Most Shareable Words
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Don't Forget
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Your Manners

78 Retweet




e B bde Foli—unl o sl ol B bie Foli—unl sl ol B bie Foli—uml sl ol Ba bae Foli—ul sl 8ol B
b 43 .82 543 .82 : a3 ek . o e ek

RIAE BEFEESR S L TSR R R BT RESR ST L TR R e SRS TSR R SRS TSR R
. @B vl IR TTTTN |t 0 o @B vl IR TTTTN |t 0 o OB v AR TT T | s 04 o s PUP R - ad TS B vl
,|mv S ISR w5 Rt mlmv w..n. N T Rt mlmv w..n. N T Rt mlmv w..n. N T Rt mlmv w..n. reagt
=z . . g e B ' 3 =z . . g e B ' 3 =z . . g e B ' 3 =z . . g e B ' 3 =z . .
-ile vy T -ile vy T -ile vy T -ile vy T -ile
A T Lt AL T
O
= i
o | |
! !
A8 e | § g
| {4
4

: )
: ¢
3 v
2 2 o 145
: o .'MJOO“..,',
— S
: A} "
A ¥
v £
| i
Wit 18
] | . .
¢

i
b 2 b B2

.QMJAO‘C. 4 -
y 4 R B
.

—

Pinterest
inned Words

4
s :
fi (@) [

i
b 2 b B2

.QMJAO‘C. 4 -
y 4 R B
.

—

| n.
| i
8 e | 18
' | . .
: ¢
3 v
.QMJ,A.. b 2 b B2
: o .'MJOO“..,',
— S



Tumblr

OTP

Acronym for
‘one true
pairing.

Shinee

The name of
a Korean Boy
Band.

Gifs
It's pronounced
as jif’

not ‘gif’,

3y Reblog
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How to Make the Most of Popular Words

Use as Hashtags Optimise for search
Use popular words as hashtags Optimise your posts for search by
on Twitter and Pinterest and as tags adding keywords. This will get them to
on Tumblr to drive more engagement. appear higher in search results, thereby
increasing exposure.
Be Relevant Don't forget to be social

Thank you You're |
for sharing! Welcome!

Relevance Score: 80%

Being relevant to the social media Don't overstuff your posts with popular
you are posting on works. The word words. Use them to create social
Facebook is popular on Facebook and messages as this the key to being
the words Twitter and Retweet are successful on social media.

popularon yditsiy timetochanage.ir



http://www.timetochange.ir/
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